
 

Sponsorship Package for 2010 

Sunday, August 8th, 3pm – 6pm 

Union Street – Downtown Westfield 

 

THE EVENT 

The Downtown Westfield Neighborhood Association (DWNA) is eager to celebrate its 2nd annual Grand 
Junction Derby 2010.  

Westfield's wacky answer to the Indy 500 takes place each August on Westfield's main drag – Union 
Street. Gravity-powered, homemade derby cars compete in bracketed heats until winners are declared. 
Realistic racers competing in the Classic Class are built for speed and generally look like cars. For the 
Funky Class, anything goes—weird, wild, whatever. Fast is good, but outrageous is better.  
 
Racers win prizes for fastest, slowest, best use of imagination, ugliest and whatever new category 
organizers can think up. Kids under 10 can race tricycles and Big Wheels for free. 
 

LAST YEAR’S SUCCESS 

 

 
For our first annual race in 2009, attendance reached over 500 with 22 cars competing.  This year, we 
anticipate those numbers to increase significantly due to the tremendous success in our inaugural year. 
 
The local press that covered last year’s event: Current Publications, Noblesville Times and the 
Indianapolis Star. 
 



 

MARKETING PLAN 

- full-color flyers sent home with 3,000 school-aged children 
- (2) ¼-page full color ads in the Westfield Current (delivered to the home of every resident) 
- Feature Story in the Westfield Current: cover photo, full-page story inside cover left 
- promotional material passed out every Friday at Westfield’s Farmer’s Market 
- event promoted to all area neighborhoods via Westfield Neighborhood Association Presidents 
- promotional materials given to all the local merchants around Westfield for distribution 
- constant promotion on DWNA & the City of Westfield’s websites, facebook pages and twitter 
- promotional banners around the city  

 

 SPONSORSHIP 

Sponsorship packages are intended to provide a return on your investment in the Derby by providing 
opportunities where you, as a sponsor, can promote your organization and/or business to Hamilton 
County communities and all who visit Westfield this summer. 
 
Some of our event costs include advertising & promotion, launch ramp for the cars, prizes & 
entertainment.  

TITLE SPONSOR  
$2,500 annual/$5000 3-year agreement 
- 4-VIP “day of the event” parking spaces  
- Logo on all promotional materials including banners, paid advertisements and brochures 
- Logo w/event on DWNA & City websites and face book pages 
- Flyer w/logo sent home with 3,000 school-aged children in May 
- Car entry fee waived  

 
EVENT SPONSORS 
$1000 
- Name/logo on the side of the start ramp 
- Company listing on promotional materials 
- Car entry fee waived  

 
PRIZE SPONSORS 
$500 
- Company name accompanied with prize category: fastest, slowest, best use of imagination, ugliest 

etc.  Prize category selection will be first come, first serve. 
 



 
 

 

Mayor Andy Cook gets pushed uphill in his yellow Jeep! 
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DWNA 
301 South Union Street 

Westfield, IN 46074 
www.dwna.org 

 
 

For more information, contact: 
Anne Poynter 

Executive Director, Downtown Westfield Neighborhood Association 
317.965.3334 

apoynter@dwna.org 
 
 

The Downtown Westfield Neighborhood Association is a 501c3 organization 

http://www.dwna.org/
mailto:apoynter@dwna.org

